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1. Introduction – The British Group at the Rental Show

The annual American Rental Association (ARA), Trade Show – The Rental Show - and Convention is the largest Rental Industry trade show in the world. The ARA represents over 8,500 rental business owners and suppliers of rental equipment in the USA, Canada and around the world. 

The US rental market is currently worth around US$20 Billion. Industry experts predict that 2004 will see sales of construction equipment pick up thanks to Government infrastructure projects aimed at stimulating the construction industry. New US tax laws are giving incentives to companies to buy capital goods to stimulate the market.

The Construction Equipment Association (CEA) was appointed as the UK Trade & Investment (UKTI) International Business Schemes (IBS) Accredited Group Organisation (ATO) for the British Group at the Rental Show held in the Georgia World Congress Centre, Atlanta 27-29 February 2004.

The Rental Show was a late addition to the CEA’s exhibitions programme, with support only being confirmed in late October 2003. The extra funding was made possible by changes in the UKTI / IBS rules allowing extra funding to be transferred between ATOs within the Automotive Sector Panel. To ascertain which show to add to the programme the CEA polled over 200 members and other export service users. The ARA Rental Show came top of the list.  

750 exhibitors were visited by 5,568 registered delegates from over 2,300 rental stores - plus over 5,000 exhibitor personnel from over 30 countries during the three days of the show.

10 British companies exhibited at the Rental Show with IBS grant aid. A further 13 British companies displayed literature in the British Information Centre. 

British Companies occupied space all four of the product areas – Heavy Construction Equipment, Light Construction Equipment, Ground-keeping and Party and Specialist Event Equipment Hire.

A full list of exhibitors for both shows can be found on the ARA web site http://www.ararental.org 
British companies exhibiting at The Rental Show were eligible for a grant of up to 60% of their stand space and construction costs up to a ceiling of £2,300 per exhibitor. All 10 British companies were exhibiting for the first time at the Rental Show with IBS Support and one British company exhibited with IBS support for the first time in any market. One British exhibitor exhibited with grant support through their local Business Link.

1.1 The CEA ran a British Group Information Centre in the Heavy Equipment section of the Rental Show, which provided a meeting point, message taking facilities, phone and distribution point for British construction equipment manufacturers and generic industry information.

1.2 750 copies of the CEA British Group brochure, listing all Group members and display participants with their contact details, product and stand numbers, were distributed to press and visitors during the show. 

1.3 The CEA ensured that the press room was regularly restocked with British Group brochures and Business Tracker CD-ROMS.

1.4 The CEA’s interactive CD-ROM, Business Tracker, was distributed to visitors at The Rental Show. Business Tracker is a comprehensive directory of CEA Members and their products, together with generic industry information and statistics.

1.5 The Information Centre provided an opportunity for a further 13 British companies to display literature. Participants in the display package were divided between those looking for direct sales to rental stores and those looking to sell to OEMs exhibiting at or visiting the show.

1.6 The CEA British Information Centre was staffed Rob Oliver (Chief Executive) and Joanna Oliver (Exhibitions Manager). 

1.7 The British exhibitors were recruited by the CEA using its database of over 1,100 members, manufacturers, service providers, and press and partner trade associations. 

1.8 The show was promoted across the construction equipment industry by the CEA, including in the CEA’s trade journal – Newsline. The Rental Show was featured on the CEA web site. Details of the show were sent to Regional Development Agencies and Business Links. 

1.9 Prior to the event group members were sent the ARA and British Consulate contact details for specific rental trade information. Together with details of the UKTI web site and other sources of market information.

2. The Exhibition


The Rental Show in figures


Number of exhibitors:
· 750 exhibitors.

· 5568 registered delegate visitors.

· 5,000 plus registered exhibition booth personnel.

· 2,300 rental stores registered as visitors.

· Visitors from over 30 countries.

2.1 Venue – Atlanta 

Atlanta is a leading venue in the US for conventions and exhibitions and is within a day’s drive of one third of all ARA members. Nearly 75% of ARA members are located east of the Mississippi River. Atlanta is within a 2 hour flight of more than 80% of the US population – with non-stop air connections to 170 US cities.

The city is well served with hotels and restaurants and transportation is easy with a plentiful supply of taxis. Walking is possible in the downtown area as the main amenities are contained within a few city blocks.
The exhibition center – The Georgia World Congress Centre is a large, modern and well appointed exhibition venue. It provided excellent open hall space area – the Rental Show was held on the ground floor of the  centre. There were a number of food outlets ranging from fast food and snacks to waitress serviced restaurants and bars. Listed below are some facts on the centre from its web site:-

· The Georgia World Congress Centre was the first state-owned and operated major convention centre in the United States. 

· The Congress Centre’s Building B exhibit halls are more than twice as long as Atlanta's highest skyscraper is high. From one end of these halls to the other, the earth curves 3/4 inch.

· Including meeting rooms, galleries, exhibit halls, kitchens, and storerooms, there are more than 90 acres of floor area (3.9 million square feet) on multiple levels throughout the GWCC. The 33,000-square-foot ballroom is on a level equal to that of an 11-story building.

· About 50 million kilowatts of electrical power are consumed annually at the Georgia World Congress Centre - enough to supply the power needs for more than 3,000 homes each year. 

· More than a million guests attend functions at the Congress Centre annually. As many as 125,000 have attended a single event. One of the larger single-dinner functions served more than 8,500 guests, who consumed 5,000 lbs. of beef tenderloin, 800 pecan pies, and 3 tons of vegetables, and dirtied 60,000 dishes.

· The GWCC is recognized as the most heavily booked convention facility in the nation for major conventions, trade shows, consumer shows, and corporate meetings. It has events scheduled into the year 2019.

· The latest expansion, Building C, consists of: approximately 650 miles of electrical wire, 5500 tons of cooling...enough to cool over 1100 average houses, 82,000 cubic yards of concrete...enough to pour a sidewalk 325 miles long, 19,000,000 pounds of reinforcing steel, 475,000 square feet of formwork for cast-in-place concrete work enough to cover the roofs of 265 average size homes, 16,000 sprinkler heads...if all activated at once, would pour out 500,000 gallons per minute, 21,4000,000 pounds of structural steel...as much as 5,521 Ford Explorers would weigh and 15.5 miles of welded steel pipe.

2.2 Organisers

The Organisers – The American Rental Association (ARA) - were founded in 1955 and are an international trade association for the owners of equipment rental businesses and the manufacturers and suppliers of rental equipment. 2004 membership included more than 7,500 rental businesses and 1,100 manufacturers and suppliers. ARA members are located in all 50 US States, all provinces of Canada, Guam, Porto Rico, The Virgin Islands and more than 30 countries around the world.

The CEA is a member of the ARA – allowing it to pass on substantially discounted space rates to British exhibitors (US $500 reduction for a 100 sqft booth).

The ARA made the following services available to British Exhibitors at the Rental Show:-

· Free one-time access to the ARA membership mailing list.

· Free listing in the ARA rental show guide.

· Free virtual booth on the ARA web site.

· Free Meeting rooms and hospitality rooms in the convention centre (available on a first come first served basis).

· Free exhibitor seminar.

· Free publicity for “show only specials” sales opportunities.

The organisation and execution of The Rental Show by the organisers was excellent. The CEA British Information Centre was visited by the organisers during the show, to check that everything was running smoothly. Any queries were dealt with promptly.

A free Internet Café was provided by the organisers, and located in the Congress Centre, for the use of exhibitors at The Rental Show. This was a very valuable service, given the high price of Internet access in US hotels.

2.3 Stand Contractors

Stand space was available from the exhibition organisers either by booking direct, or through the CEA, in a range of options and prices. Space was discounted for ARA members – of which the CEA is one. Space was available in the following options:-

· Raw space inside.

· Organiser’s stand construction – either rigid wall or pipe and drape.

· Raw space with independent stand construction.

The CEA arranged stand space and construction for five British exhibitors, using the pipe and drape system. Exhibitions booths in the US tend to be less highly designed than at European shows, where a rigid wall shell scheme would be considered a necessity. A simple pipe and drape design is considered the norm in the US for smaller booths. 

Furniture and carpet was not included in the cost of the booth space and was available to order – at a cost. The US is notorious for the high cost of furniture rental – and Atlanta is no exception. For example a single director type canvas chair cost $52 plus tax to hire for three days and a leaflet display holder was $120 plus tax.

2.4 Freight Forwarders
 

The recommended forwarders were ExpoFreight who, as usual, provided an excellent service. They also arranged for forklifts and cranes when needed. The on site freight handlers were less than careful when using forklifts and a number of exhibitors’ freight cases were damaged, and complaints made. 

2.5 Other Exhibitors

There were over 750 exhibitors at The Rental Show, mostly from the USA. Exhibit space was divided into four sections:- Heavy Construction Equipment, Light Construction Equipment, Ground-keeping and Party and Specialist Event Equipment Hire.

Notable major exhibitors were: Atlas Copco, Bobcat, Bomag, Ditch Witch, Dynapac, Godwin Pumps, Hatz, Honda, Ingersol Rand, JLG, John Deere, Kubota, Manitou, New Holland, Robin Engines, Selwood Pumps, Terex, Volvo and Wacker. 

In the construction sectors exhibitors were a mixture of companies mostly OEM manufacturers but with some components too. Sub sectors included: 

Ariel work platforms.

Anti-theft devices.

Augers.

Backhoes and attachments.

Blades. 

Boring machines – horizontal. 

Breakers. 

Brake systems (hydraulic & aluminum bending). 

Buckets & attachments. 

Cable hoists. 

Compactors. 

Compressors. 

Concrete batching plants. 

Concrete: buckets, chutes, cleaners, sealers, dumpers, forming systems, hand tools, mixers, pumps. 

Converyor belts.

Couplers.

Cranes: electric, hydraulic, attachments, knockdown, towable.

Crawlers: backhoes.

Crawlers: dozers.

Cutters: Asphalt, concrete, brick, tile, cable, pipe, rebar.

Diggers: light & heavy construction, posthole.

Drills: core, diamond, rock.

Drywall equipment

Engines: petrol, diesel, replacement parts.

Excavator attachments.

Forklifts: industrial, rough terrain, truck mounted, replacement parts, attachments.

Generators.

Graders.

Hoists.

Lighting: emergency tower.

Loaders: compact, wheel, skid-steer, attachments.

Material handling equipment.

Material hoists.

Pressure washers

Pumps: concrete, grout, shotcrete, air, centrifugal, construction, portable, test.

Rebar: cutting, bending, tying.

Rollers: road, floor, machinery, landscape.

Safety equipment.

Scarifiers.

Scaffolding.

Scrapers.

Screeds.

Screening plants.

Tampers.

Tires.

Tools: demolition, hand.

Tow bars and tow dollies.

Tractors: construction, industrial, 

Trailers: accessories and hitches.

Trench diggers.

Trenchers: ride-on, walk-behind, attachments, teeth.

Trucks and truck accessories.

Vibrators: electric, gas, hydraulic, pneumatic. 

A full list of Rental Show exhibitors can be found on the ARA web site – http://www.ararental.org 

2.4 Visitors

There were 5568 registered delegates to the ARA convention and Rental Show from over 30 countries. These were supplemented by more than 5,000 registered exhibitor personnel. A full list of registered delegates was circulated to display company participants.

Most visitors were from rental shops – with a good number being from the smaller “Mom and Pop Shops” - and had predetermined ideas of what they were looking for. A number were very determined to only buy American products with one being rather disparaging about Europe!

Although many took literature it from the CEA information centre it was very difficult to extract a business card or a firm enquiry from them. However exhibitors with rental products reported a high level of positive enquiries and firm orders.

According to ARA statistics 95% of visitors are rental company owners or managers and 75% of visitors use the show to make purchases or source products for future purchases and 26% spent in excess of $100,000 at the ARA 2003 show.

The show was fairly busy on the all three days – with the peak times being after the convention sessions closed.

3. The USA Rental Market

The US rental market is currently worth around US$25 billion. Industry experts predict that 2004 will see sales of construction equipment pick up thanks to Government infrastructure projects aimed at stimulating the construction industry. New US tax laws are giving incentives to companies to buy capital goods to stimulate the market. 

Research by Readex (1998 study) shows that 77% of the US rental industry is independently owned, mostly with one or two locations. 6% is franchised operations with the remaining 17% being regional or national companies. This figure is growing with internationally known car and truck hire companies expanding in the equipment rental market.

It is predicted that the move from ownership to rental in the US market will continue to accelerate. The market will grow from $25 billion in 2003/04 to $3.5 billion in 2010. Rental companies will buy more to support this growth. Daniel Kaplan – rental industry expert and former President of Hertz equipment Rental Corp.

After several difficult years, the industry appears to be staging a comeback.  The industry had undergone significant consolidation through the acquisition of smaller, regional companies by larger, national ones.  Large debt coupled with a market downturn hurt the industry as a whole.  Now, these consolidators have reduced debt load or reorganized and emerged from bankruptcy and are beginning to pick up steam again.  

Also, the Rental Equipment Register (RER, a publication for rental store operators) states that returning former owners are helping to drive the revival.  These former owners had signed non-compete agreements upon the sale of their rental businesses to large consolidators.  Many of these agreements are now expiring and these seasoned professionals are beginning to start new rental businesses. Mark Borst British Vice-Consul Trade Atlanta.

The main publications for the rental sector in the USA are the Rental Equipment Register http://www.rermag.com/ and Rental Management - http://www.rentalmanagementmag.com . An electronic magazine, aimed at the sector can be found at - http://www.rentalpulse.com/ .

4. British Embassy

Pre event the CEA had liaised with Mark Borst – Vice-Consul Trade and Mark Durbin, a Trade Officer at the British Consulate General in Atlanta. 

Mark Borst, visited The Rental Show on the opening day, touring the exhibition and meeting British exhibitors. 

Mark said “Support for this show is highly recommended.  Rental stores supply goods to many that do not wish to make the commitment of ownership.  By renting equipment businesses have greater flexibility in adjusting to market cycles.  Rental stores tend to buy a number of pieces of any one type of equipment.

The UK companies who exhibited at the show all reported strong interest, valuable contacts and, most importantly, sales.  The Construction Equipment Association was very knowledgeable about both its members and its market.  The CEA had also developed a good working relationship with the American Rental Association (the show’s organizers).  The CEA was allowed to distribute literature for UK companies that were unable to attend the show.  Furthermore, the CEA representatives knew these companies and their products and were able to provide credible information to those who expressed an interest.  An important show coupled with dedicated UK companies and a highly responsible sponsor all vote in strong favor of providing support to this group in the future.”

British companies wishing to obtain information on the USA Rental market may do so either via the British Consulate General in New York or Atlanta. Market research can be commissioned from the British Consulate and is known as a Tailored Market Information Report. 

Reports can include: basic market information, identification and assessment of potential agents / distributors, customised local contact list, market assessments for your product or service, advice on your market approach, information about potential local business contacts, and general information on local investment opportunities. Costs range from £50 or over £1,000 depending on the number of hours of research required for the enquiry. 

British Consulate General Atlanta Contacts


British Consulate General 
Georgia Pacific Centre 
Atlanta, GA 30303 
Tel: 404 954-7724 
Fax: 404 954-7702 
Websites: www.uktradeinvestusa.com and www.britainusa.com/atlanta/ 

Mark Borst e-mail: mark.borst@fco.gov.uk   

Mark Durbin e-mail: mark.durbin@fco.gov.uk  

5. Observations

The following hints and tips might be useful if you visit Atlanta.

· When planning your exhibition stand remember that it is going to cost more than you think. Be aware of extras like drayage, sales tax and extra labour. Labour is especially expensive and very often runs into overtime in excess of $100 per hour. On site freight handlers and contractors will take your credit card number – and use it – before they will provide a service.

· Americans tend to be informal when dressing for trade shows. Don’t be mislead into believing they are not important or a serious prospect just because they are not wearing a suit and tie.

· ARA Rental Show is a good sized exhibition with many small stands in addition to the large booths of the big players. Make sure you send out plenty of invitations and publicity to prospective clients to let them know you will be there – and your stand number. Don’t just rely on passing trade. To facilitate this, the ARA offered a free one time use of its member database to all Rental Show exhibitors.

· There are courtesy busses from the convention centre to the main hotels in Atlanta. Taxis are also available from the convention centre – but waits can be quite long for both at peak times. 

· Credit cards are accepted everywhere and ATM machines can be found in shops, hotels as well as in shopping malls and banks. You can withdraw cash from your UK cheque account using a US ATM if you have a debit card with the Maestro or Cirrus marks on it. 

· Tipping is a way of life in America. Make sure you have a good supply of dollar bills – you are going to need them. From the moment you arrive at the airport you are expected to tip the man who opened your taxi door, then tip the cab driver followed by the man on the bell desk who takes your luggage from you on arrival – and then again the porter who brings it to your room. You are expected to tip the barman, your cocktail waitress, and especially in restaurants where 15% - 20% is expected for dinner. 

· There are a number of well known chain hotels in downtown Atlanta including the Hilton, Hyatt, Four Seasons, Holiday Inn, Omni, Marriott and Sheraton. 

· Atlanta attractions include the Centennial Olympic Park, the CNN Centre and the Coca Cola museum.  

· Midtown, Buckhead and Virginia Highlands (better known as the Highlands for short) offers music, bars and restaurants.  Buckhead is home of two of the 3 biggest shopping centers in the state.  Midtown has theatres and a museum as well as bars and restaurants and one of the largest parks in any city in the US, Piedmont Park.  Virginia Highlands has live music, bars and restaurants and eclectic shops.  

· Book your hotel well in advance when attending major exhibitions in the USA. Expect the room rates to be more expensive during large conventions and exhibitions, when rooms can be hard to come by. Consider a package deal with flights and hotels included which often works out cheaper than booking separately. 

· Currently British Airways and Delta fly direct to Atlanta from the UK. Most major US carriers fly to Atlanta via one of the ports of entry into the US. 

· Due to increased security immigration clearance at ports of entry is taking much longer than in previously years and some visitors have missed connections as a result.

· British citizens do not currently require a visa for the USA under the visa waiver scheme – unless amongst other things you have criminal convictions, or you are a drug addict, are insane or a Nazi! Forms are available on board the aircraft on your transatlantic flight.  If you are uncertain as to your eligibility for this scheme contact your travel agent or the American Embassy in London.

6. Conclusions

The 2004 edition of the Rental Show was the first time that the CEA had run a British Group to a show aimed exclusively at the Rental Market. The show was chosen by a poll of CEA members and exhibition service end users. The Rental Show reached a large number of rental outlets in the USA and, coupled with the ARA’s annual convention provided a good showcase for British companies looking to enter the US rental market.

Exhibitors who were already selling into the US rental sector reported that the show was an excellent market place for their goods, and that a number of firm orders and high level enquiries had been taken at the show. One British manufacturer of capital equipment reported over 20 orders taken at the show for their equipment. 

On another level the show was good for component manufacturers and suppliers as many of the major OEMs were either exhibiting or visiting the show. 

It is likely that, subject to demand from members and end users, the CEA will apply for support for the Rental Show again. This is likely to be in 2006 as the show will be held in Las Vegas within 4 weeks of Conexpo in 2005, making it very difficult to recruit viable groups for both shows. 

Joanna Oliver

CEA May 2004

Appended to this report: 

· CEA Useful Contact details

· ARA(American Rental Association)  Post Event Press Release

For a list of UKTI USA websites for exporters, visit:  www.trade.uktradeinvest.gov.uk/usa/profile/index/index.shtml and click “websites” on the left hand side of the page.

ARA (American Rental Association) Post Event Press Release

The Rental Show Revs Up the Industry
Buying whir energizes vendors, and points to rental’s collective confidence



Phil Maxwell of California Portable Dance Floor Co. in Camarillo, Calif., had heard the optimistic predictions weeks ago that The Rental Show in Atlanta could be the best rental trade show in years. What actually happened there last week went beyond his wildest dreams. 

“It was probably the best show in the history of our company,” said Maxwell, vice president of sales. “It went way beyond our expectations. We were over-run with orders.” The company’s sales at the show were up 30 percent from previous shows and as of RentalPulse publication time, Maxwell was still taking phone orders generated from the event. “ARA just puts on a fabulous event. The show was phenomenal.” 

Maxwell’s not the only one with rave reviews about The Rental Show. Patrick Miller of Jet & Wilton (WMH Tool Group) in Auburn, Wash., reports the company more than doubled its sales from the show last year. “It was a good show all around,” he said. 

Ingersoll-Rand’s Joe Jabbour recalls the whirlwind of the show floor’s opening day as the crowd streamed onto the floor. “Friday was a very big day. It was one of those days that just went so fast,” he said. 

Indeed, strong attendance numbers alone send a clear message that the industry is rebounding, and The Rental Show, with its unparalleled combination of rental-specific education and buying opportunities, provided the perfect springboard. 

From the pre-show seminars to the closing of the show floor on Sunday, Feb. 29, the event was well attended. Delegate attendance surpassed last year's show in Anaheim, Calif., by nearly 40 percent --5,568 rental attendees from the U.S., Canada, and more than 30 additional countries, plus 5,000 exhibitor personnel attended this international event. Exhibit space sold out --approximately 750 exhibitors showcased their products to attendees from nearly 2,300 stores. Attendance at Construction University surpassed 200, and more than 325 people enjoyed the Events & Tents sessions. Nearly 1,800 early rising rental attendees turned out for the Welcome Breakfast on Thursday, Feb. 26, prior to a full day of seminars. The Rental Product Premiere on Thursday evening attracted 2,400 people, and an emotional crowd of approximately 2,000 gave keynote speaker Frank W. Abagnale a standing ovation on Friday morning. 

“ARA’s The Rental Show received overwhelming support from the rental industry in Atlanta. Every event was well attended, as was the trade show,” said Christine Wehrman, ARA executive vice president/CEO. “Attendees expectations for The Rental Show were high – they came from throughout the world to continue to build the professionalism of the rental industry.” 

Rental dealers from large and small operations alike travelled to The Rental Show with great anticipation and were not disappointed. “I thought it was a great show,” said Wayne Mosley of Central Tool Rental in Cincinnati. Mosley and several rental dealers from the Greater Cincinnati Tool Rental Association arrived at the show with a charter busload of their employees on Sunday, Feb. 29, Employee Day. On Employee Day, pre-registered rental operators had the opportunity to bring their employees to the show for free and attend a customer-service seminar and participate in the show. “They (employees) had no idea how big the show was,” said Mosley. 

“The show reminded me a little bit of the old days,” observed Scott Carnell, vice president of sales for Dynapac Manufacturing in Schertz, Texas. “Many people had lists in hand, ready to buy.” 

That was the case for the husband and wife team of veteran rental dealers Lowell and Karen Roney of Boone Rental in Boone, Iowa, who created their plan of purchase for the show in advance. “We knew what were going after,” said Karen Roney. 

Sources throughout the show floor reported that current tax incentives, as well as signs of returning economic strength, were both playing roles in owners buying decisions. Continued housing starts were cited as cause for confidence, and many said that when the spring season blooms in a few weeks, rental will boom. 

Trends Identified 

Interviews with rental professionals at The Rental Show brought the kaleidoscope of thousands who attended the show into tighter focus, and several industry trends shook out with clarity, including: 

· The increasing cost of steel – equipment manufacturers vocalized their distress over steel tariffs that have driven steel prices up as much as 30 percent. It’s put a heavy burden on manufacturers of all kinds of rental equipment – construction equipment as well as table and chair manufacturers identified the cost of steel as one of their leading challenges this year. 

· Continued growth of the do-it-yourself market – rental experts are convinced that the home improvement craze is here to stay, and that homeowners have a comfort level with tackling their own projects. Within the DIY market, the number of female rental customers continues to increase. 

· Popularity of party products – general rental operations are continuing to diversify their inventories with party products. 

· Potential equipment shortages – the overwhelming buying volume may have caught some manufacturers off guard resulting in delivery delays. 

· New products continue to be key on the shopping list of rental stores in order to develop a competitive advantage within their market. 

Looking Ahead to Las Vegas in 2005 

With the success of The Rental Show in Atlanta, the rental industry appears at this juncture to have every reason to anticipate a repeat performance next year in Las Vegas at the Mandalay Bay Convention Centre. The Las Vegas show is scheduled for Feb. 14-17, 2005. 

Carla Johnson, ARA director of Associate Member Services, reports that exhibit space for next year’s show was already being sold before the close of the Atlanta show. “The Rental Show in Atlanta generated incredible confidence and excitement about the industry,” she said. “Exhibitors signed up on-the-spot in Atlanta for the 2005 show.” 

Ron Johnson, CEO of MMD Equipment in Swedesboro, N.J., has signed on for Las Vegas with plans to expand the company’s exhibit space next year. According to Johnson, the show in Atlanta was the best in the company’s history and he wouldn’t think twice about missing the opportunities in Las Vegas. “We think this year was scratching the surface,” he said. “I think going to the Mandalay Bay will provide a lot of additional energy for the show. We’re very excited about it.” 

Useful Contact Numbers

	CEA  

BRITISH GROUP ORGANISERS

Project Manager
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	Orbital House 

85 Croydon Road 

Caterham 

Surrey 

CR3 6PD, United Kingdom

Joanna Oliver

Sharna Gollogly


	Tel:

Fax:

E-mail:

Web:

E-mail:

E-mail:
	+44 (0)1883 334486

+44 (0)1883 334490

CEA@admin.co.uk 

www.CEA.uk.net 
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sharna@admin.co.uk 

	THE RENTAL SHOW Organisers 
	American Rental Association

1900 19th Street
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IL 6126, USA

Exhibits Manager: Carla Johnson
	Tel: 

Fax:

E-mail:

Web site:  


	+1 309 764 2474 ext. 232
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	BRITISH Embassy


	British Embassy
Trade Promotion Section
3100 Massachusetts Avenue NW
Washington DC, 20008
USA 

 
	Tel:

Fax:

Web site: 


	+1 202 588 6500
+1 202 588 7915 

http://www.britainusa.com 



	UK Trade & Investment  USA Unit


	UKTI
USA Unit
Bay 807
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LONDON 
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	Tel:
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	+44 (0) 20 7215 8286
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	Mark Durbin & Mark Borst

British Consulate General 
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www.uktradeinvestusa.com 
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	fREIGHT Forwarders
	ExpoFreight Logistics Management Ltd
Unit 1, Bridge Industrial Estate
Balcombe Road
Horley, Surrey, RH6 9HU, UK
 
	Tel:

Fax:

E-mail:

Web:

Contact:
	+44 (0) 8700 660 303   
+44 (0) 8700 660 308
info@expofreight.net
www.expofreight.net
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